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Lesson 01:

social media advertising

Learning Intentions
Copy: By the end of this lesson, I will be able to:

After class:
How do you rate your ability?

❑
❑
❑

Diagnostic
a) Match each social media company to the correct logo gathered below.
TikTok

Facebook

Instagram

Snapchat

Twitter

YouTube

Pinterest

WhatsApp

Logo

Company name

Words or a sentence you associate with this company
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Evaluate
Following the example below, pick two social media companies you are
most familiar with and evaluate their positive and negative impacts.
Company

Facebook

Positive Impacts on individuals and society

Negative Impacts on individuals and society

Facebook has no upfront fees and is
free to use.

Too much Facebook can lead to
depression and anxiety.

Facebook is the largest social media
network with over 2.5 billion users
(nearly 30% of the global population
in 2020). Even my grandma is on!

Many people believe Facebook is
facilitating the spread of ‘Fake News’,
misinformation and driving people
against each other.

Personal Audit
Either follow the link to the Google Form, or complete the
paper ‘Social Media Use’ survey over the following pages.
Q1: Do you have a mobile phone?

Q2: What do you use your phone for most?

a) Yes
b) No

a)
b)
c)
d)
e)
f)

Calling people
Sending text messages
Social Media (e.g. TikTiok, Instagram etc.)
Gaming
Listening to music
I don’t have a phone.
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Q3: My parents/ guardians think I spend
too much time on my phone or device

Q8: I personally know people who I believe
are “addicted” to their phones:

a)
b)
c)
d)
e)

a)
b)
c)
d)
e)

Always
Often
Sometimes
Rarely
Never

I include myself in this category
I know many people like this
I know some people like this
I know a few people like this
I don’t know anyone like this

Q4: I think I spend too much time on my
phone or devices (tablet/console)

Q9: Sometimes I find myself on social
media doing tasks that feel like a chore.

a)
b)
c)
d)
e)

a)
b)
c)
d)
e)

Always
Often
Sometimes
Rarely
Never

Always like me
Often like me
Sometimes like me
Rarely like me
Not at all like me

Q5: At what age do you think young
people should start using a smart phone?

Q10: I think other people judge me based
on what I put on social media.

a)
b)
c)
d)
e)

a)
b)
c)
d)
e)

Before they turn five
Between six and ten years old
Between ten and twelve years old
Between twelve and fourteen
After they turn fifteen

Q6: I estimate that each day I spend on my
phone (if possible, check screen-time):
a)
b)
c)
d)
e)
f)

More than 8 hours
Between 6 and 8 hours
Between 4 and 6 hours
Between 2 and 4 hours
Between 1 and 2 hours
Less than 1 hour

Always
Often
Sometimes
Rarely
Never

Q11: On social media I believe I appear:
a)
b)
c)
d)
e)

Happier and cooler than in real life
A little happier and/or cooler than in
real life
The same as in real life
More boring than in real life
I don’t use social media

Q7: I post, react or reply to posts on social
media (TikTok, Instagram etc.)

Q12: I make judgements about others
based on what they put on social media.

a)
b)
c)
d)
e)

a)
b)
c)
d)
e)

More than once every waking hour
Once every waking hour
Once a day
Once every couple of days
Less than once a week

Always
Often
Sometimes
Rarely
Never
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Q13: I consider what is most likely to
generate likes or reactions when choosing
what to post on social media.

a)
b)
c)
d)
e)

Always
Often
Sometimes
Rarely
Never

Q18: I believe it is easier to bully over
social media compared to in real life.
a)
b)
c)
d)
e)

Strongly agree
Mostly agree
Neutral
Disagree
Strongly disagree

Q14: My personality online and in real life
is:

Q19: If I stopped using all social media, I
would lose some of my friends.

a)
b)
c)
d)
e)

a)
b)
c)
d)
e)

Identical
Very similar
Similar
Different
Very different

Q15: When I type “LOL” I am “laughing out
loud”:
a)
b)
c)
d)
e)

Always
Usually
Sometimes
Rarely
Never

Strongly agree
Mostly agree
Neutral
Disagree
Strongly disagree

Q20: I find the ads I get on apps:
a)
b)
c)
d)
e)

Annoying
Boring
Unexpected
Interesting
I don’t notice an ads

Q16: It is rude not to respond to a friend’s
photos on social media.

Q21: The ads I get on my phone or device
are often for things that I want:

a)
b)
c)
d)
e)

a)
b)
c)
d)
e)

Strongly agree
Agree
Neutral
Disagree
Strongly disagree

Q17: My phone helps to keep me safe.
a)
b)
c)
d)
e)

Strongly agree
Mostly agree
Neutral
Disagree
Strongly disagree

Strongly agree
Mostly agree
Neutral
Disagree
Strongly disagree

Q22: I am concerned about my privacy
online.
a)
b)
c)
d)
e)

Not at all like me
Rarely like me
Sometimes like me
Often like me
Always like me
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Predict, Watch & Respond
Before watching the CNBC clip “How Instagram And Facebook Make Money”
complete the ‘True or False’ Task. As you watch the clip correct your answers .

Statement

True or False

Correct

1) Facebook also owns Instagram, WhatsApp, Messenger
and SnapChat.
2) Facebook doesn’t actually sell user information to
companies.
3) Facebook and Instagram ads are less sophisticated than
TV ads.
4) Facebook is value for money for advertisers – it results
in many sales.
5) Facebook have software than can “read” a user’s facial
expressions while they scan their news/Instagram feed.

After watching “How Instagram And Facebook Make Money” and
correcting the ‘True/False’ task, complete the questions below.
Q1 What is the difference between Facebook or Instagram advertisements and
“traditional” TV or newspaper ads?

Q2 What is an ‘Advertising Profile?’ What are some of the categories included in this
profile? Why?
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Q3 How does Facebook gather detailed data about its users? Does this surprise you?

Q4 Complete the table below to outline the negative consequences of targeted ads.
Positive Impacts of Targeted Ads

Negative Impacts of Targeted Ads

Advertisers can reach an audience that
are most interested in their product. E.g.
prom dresses will be shown to Senior High
school students but not senior citizens.
The ads that you see are targeted at
things you are already interested in and is
a “personalised” shopping experience.
Targeted ads allow social media services
to be free to access, rather than having
to pay to use. This enables everyone to
access them.

Q5 In August 2019 Facebook launched “clear history” yet the vast
majority of users do not use the feature. Does this mean users are
happy to receive targeted ads. Why or why not?

Q6 Has this clip made you think differently about social media? Why or why not?
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Create Your Advertising Profile & Ads
Create the advertiser profile you believe Facebook or Google has for you!

Interests /
Hobbies
•

Phone /
Device
Draw below…

Recent
searches

Belief/s
Religious & political

Ethnicity /
Culture

Aspirations
/ Income

•

•

•

•

•

•

•

•

•

•

•

•

•

•

Using the ‘Advertiser Profile’ above, use the templates to draw or paste-in an
example of two advertisements you would expect to receive on social media.

7

TERMS OF USE

Make my day and write a
review if this resource was
useful for your class!

Thank you for downloading this product! I hope that you and your students find it as useful as mine
have over the years. Leave me some feedback and view my other products at my TpT store.
This product is licensed to the purchaser only for classroom or personal use as a single user. You may
reference this product on social media or in person provided credit is given to the authors. You may
share free products only with other teachers, provided credit is given to the authors.
You may not claim this work as your own, alter the files in any way, attempt to remove the copyright
symbols or watermarks. You may not sell any part of this product or combine them with any other
products other than for classroom use. You may not make copies of paid products available to others,
this is a strict violation of TpT’s Terms of Use.
Please respect the time and effort put into this product. I would love for your colleagues to use our
resources too – please direct them to my TpT store.
© 2020 Michael Kingston. All rights reserved. Permission is granted to copy parts of this product
specifically for student use only by the original purchaser or licensee. The reproduction of this product
for any other use is strictly prohibited.

acknowledgements
Fonts, emojis and clipart in this product were purchased from the following commercial use licensors:
https://www.joypixels.com/

www.1001fonts.com

https://www.etsy.com/au/shop/mallabooyoga

www.fontspace.com

www.pixabay.com

https://www.etsy.com/shop/LittleFoxDigitals

more you might love

Advertising & Marketing
© Growth Through the Middle Years 2020

Persuasive Speaking: FULL UNIT

Review Writing BUNDLE
8

